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Sources: Nielsen Answers on Demand® Total US xAOC; 26 WE 7/2/2022
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Mangos ranked 10th among 
whole fruit volume velocity, up 
from 13th 1H 2021

Sources: Nielsen Answers on Demand® Total US xAOC; 26 WE 7/2/2022
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Mangos ranks 16th in dollars in 
the first half of 2022, up from 
18th 1H 2021

Sources: Nielsen Answers on Demand® Total US xAOC; 26 WE 7/2/2022



Fresh Cut Category 
Performance
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Mango Mix ranks 11th up from 
17th 1H2021
Cut Mango ranks 12th, up from 
13th 1H 2022

Sources: Nielsen Answers on Demand® Total US xAOC; 26 WE 7/2/2022
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Cut Mango and Mango Mix 
were both up 1 spot in ranking 
from 1H2021

Sources: Nielsen Answers on Demand® Total US xAOC; 26 WE 7/2/2022



Organic Performance
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Whole Mango
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Fresh Cut Mango
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