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TOTAL U.S. WHOLE MANGOS PURCHASED
MONTHLY (ESTIMATE in million)
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TotTal U.S. Whole Milangos per Capita
Monthly (ESTIMATE)
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Total U.S. Whole Mangos Spending Monthly
(ESTIMATE in million)
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Mango MarketT Peneftration

Percent of survey weighted respondents buying mangos in a tfwo-week period (% of respondents)
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Average Whole Mangos per Buyer

Average number of whole mangos purchased per buyer in a tTwo-week period (whole mangos/ buyer)
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Average Price for Whole Mlangos

Average price paid per whole mango during a tTwo-week period ($ per whole mango)
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Mango Survey Respondents

Number of responcdents
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FAS Mango Imports

Whole mango imports (millions pounds/annually)
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Whole Mango versus
Cut/Slice/Pecled

Average share of mangos purchased as cut/sliced fruit (% of all pounds )
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Mango Market Penetration for
cut/sliced

Percent of survey respondents buying cut/sliced/peeclied mangos in a tfwo-week period (% of respondents)
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Sliced/Cutr Mango Markeft
Penetration

Percent of survey respondents buying cut/sliced/peeled mangos in a two-week period (% of respondents)
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Sliced/Cut Mango Purchases

Average pounds of sliced/cut mangos purchased per buyer in a Two-week period (sliced & cut mangos/buyer)
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Average Price of Sliced/Cutr Mango
Purchases

Average price paid per pound of sliced/cut mangos during a tTwo-week period (§ per pound of sliced/cut mango)
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Are you aware tThat Mangos are
available all year in The U.S. Markets ?
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How satisfied are you with the quality and
tThe flavor of Mlangos you bought in the lastT
Two weeks?
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How satisfied are you with the quality and
tThe flavor of Mlangos you bought in the lastT
Two weeks?
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How satisfied are you with the quality and The flavor
of Milangos you bought in The last Two weeks?

h=d Very Sati hd Satisfied —Total
S =
= =]
< °\° °\° (=] (=] (=] (=) (=) (=] L\. Py O\
- L 2 2 ¥ 3 8 8 2 g S 2 2 8 F 8 8 &8 ¥ g 3 S
o X OH & & X L, ¥ 5 T X 58 & 9 o & 0 § 8 8 9 g g @« & & & § & 8§ ® 8§ &
R ¥ e X ¥ ¥ ¢ S 4 0w T R 5 g 9 XN R I T A Y L8 9RO I d S 2 g 9o d dd Y AL o
~ g o X S 0 & ¥ & o . N = O <+ S AR o S B e BV : g o X >
X ¥ n o0 ) . 00 o . o d X O 0 = o] — (@] n =) o0 0 00 00 0 00 00 -
o« o) N ) A 0 o \e] % o o o0 & g % o Q0 A o & 8 00 - 00 0 o o0 0 ol ?-0 o0 !
R R @ 3§ 6 ¢ R R ¢ ;l; S SRR S0 =1 T val 3 S _ e " S . M ¥ M ¥ = ¥
= g & B &~ - | " ~
(a - o~ - - |
- - — ~

4
4
4
4
4

4
4
4

X
]
Q
N
o~
B
b hd
? —
- - - v~ L4

20182018 2018 2018 2018 2018 2018 2019 2019 2019 2019 2019 2019 2019 2019 2019 2019 2019 2019 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2021 2022 2022 2022 2022
_06 07 08 09 _10 _11 _12 _01 -02 -03 -04 -05 -06 -07r -08 -09 -10 -11 -12 -01 -02 -03 -04 -05 -06 -07 -08 -09 -10 -11 -12 -01 -02 -03 -04 -05 -06 -07 -08 -09 -10 -11 -12 -01 -02 -03 -04
hed Satisfied 0.38 0.42 0.46 0.38 0.37 0.43 0.40 0.40 0.36 0.38 0.33 0.39 0.36 0.38 0.41 0.38 0.37 0.32 0.40 0.38 0.35 0.41 0.34 0.38 0.36 0.39 0.37 0.37 0.37 0.36 0.38 0.36 0.36 0.38 0.35 0.33 0.36 0.35 0.34 0.31 0.31 0.30 0.32 0.31 0.30 0.26 0.33
b= \Very Sati 0.33 0.35 0.31 0.36 0.36 0.33 0.36 0.37 0.41 0.37 0.42 0.40 0.45 0.44 0.38 0.41 0.40 0.46 0.40 0.37 0.48 0.38 0.42 0.41 0.45 0.43 0.46 0.45 0.44 0.46 0.42 0.42 0.45 0.43 0.42 0.42 0.45 0.47 0.48 0.51 0.51 0.51 0.51 0.51 0.58 0.60 0.50
—Total 0.71 0.77 0.77 0.74 0.74 0.76 0.76 0.77 0.77 0.76 0.75 0.79 0.82 0.83 0.80 0.79 0.78 0.79 0.81 0.76 0.84 0.79 0.76 0.80 0.82 0.82 0.84 0.83 0.81 0.83 0.81 0.79 0.82 0.82 0.78 0.75 0.82 0.83 0.82 0.83 0.83 0.82 0.83 0.82 0.88 0.86 0.84

SIS g% | 71.56%
4
4
q{
4
4
q{
4
{
\
4
<
4
4

Matge



Percent of households buying some mangos in the last six months
excluding the current reporting period (hot weighted)
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