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llll Understanding the Market Index

The Mango Market Development Index is designed to measure and compare mango
volume sold at retail relative to population by region and market

Me indlex dystem allows for easy companisond

The national/total US index is 100

* Anindex greater than 120 represents a significant above-average mango performance -
These are depicted in throughout the report

* Anindexlessthan 80 represents a significant below-average mango performance -
These are depicted in BLUE throughout the report

* Anindex between 81-119 represents mango performance that is comparable to the US
average - these are shown in RED throughout the report



Il Mango Index by US Sub-Region - Volume

Ma‘ ;9% " Sources: Nielsen FreshFacts® (52 weeks ending 12/30/17) and the U.S. Census Bureau
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Marngo QM—Peg[m Markeel index - Volume

SUB-REGION 2017 INDEX | 2016 INDEX | CHANGE

West South Central -13
Pacific +9
New England +0
Mountain -6

South Atlantic +2
Mid-Atlantic +2
West North Central +0
East North Central -3

East South Central +4

Sources: Nielsen FreshFacts® (52 weeks ending 12/30/17) and the U.S. Census Bureau




Il Nielsen Total US ScanTrack® Markets
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Il Mango Index by US Sub-Region - Volume

Total U.S.

Houston

Phoenix

Los Angeles

Dallas

San Francisco

San Diego

Orlando

Hartford-New Haven

Boston

West Texas

Sacramento

Chicago

Washington DC

Total U.S.
-24 Miami
0 Tampa
+1 New York
-22 Las Vegas
+16 Jacksonville
-2 Raleigh-Durham
+5 Salt Lake City-Boise
-1 Albany
-1 Atlanta
-5 Charlotte
+22 Baltimore
-16 Eastern Carolinas
+2 Denver
Seattle
Philadelphia
Nashville

Ma‘ 90% ' Sources: Nielsen FreshFacts® (52 weeks ending 12/30/17) and the U.S. Census Bureau

Total U.S.
0 Greater Maine
+6 Grand Rapids
+3 Richmond-Norfolk
-4 New Orleans-Mobile
-7 Kansas City
+7 Portland OR
0 Minneapolis
+4 Little Rock
-9 Greenville
+11 Milwaukee
-1 Detroit
+9 Central Wisconsin
-20 Indianapolis
+13 Buffalo-Rochester
+2 Syracuse
+20 Birmingham
Cleveland
Memphis
St Louis
Pittsburgh
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llll Methodology and Definitions
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Data and analysis provided my Nielsen using FreshFacts® database as well as US census ce0000000 .
population data to achieve development indexing M- -t
Nielsen compiled category index figures for 49 out of the 52 ScanTrack markets. Oklahoma NP i

City-Tulsa, Omaha and Des Moines did not meet an adequate level of ACV coverageand = =
therefore were not included.

Category Development Index (CDI) is the relationship between unit sales of the population

of an area for all products in category

« CDI Calculation = (Geography Category Unit Sales / Geography Population) / (National
Category Unit Sales / National Population)



