DO YOU kNOW WHAT YOUR
SHOPPERS THINK ABOUT MANGOS?

They might not be thinking about them at all. Or they might be confused on how to select and prepare mangos.
That’s what the National Mango Board’s 2017 Consumer Attitudes and Usage Survey* suggests.

HERE'S A SUMMARY OF THE FINDINGS; THE FULL REPORT CAN BE FOUND IN THE RETAIL SECTION OF MANGO.ORG.
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Flavor is the number one purchase driver for mangos,
although health/nutrition is an important attribute.
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Purchase intent is up among both current and past
) purchasers for sliced mango. The more frequent use

of mango as an ingredient may be behind the greater

purchase intensity among recent purchasers in 2017.

Many past and non-purchasers are eating
mango products, including from restaurants,
but they are not eating whole, fresh mango.
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