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Events will provide education and information to retailers, suppliers and mango
industry members

National Mango Board to host Best Practices and industry outreach
webinar events in June

The National Mango Board (MMB) will ho=st two webinar
events in June, further expanding on the board’s plans to uze
technology to 2upport itz mango marketing effortz. On
Thurzday, June 3, the NMB wil host the Mango Best Handling
Practices Webinar, and on Tue=day, June & the board wil
prezent an industry cutreach virtual meeting focuzed on itz
rezearch programs. Participation in ether web-bazed event
iz free, and registration iz quick and easy.

The Mange Best Handling Practices Webinar will be prezented in conjunction with the UC-Daviz
Pozt Harvest Technology Rezearch & Information Center. The information haz been developed
by the mango quality rezearch team =pecifically for companies who handle mangoz. Mango
=uppliers, including imperters, wholezalers and brokers, as well az retail diztribution center and
quality azzurance perzennel, buyers, category managers and merchandizers =hould plan to
attend. Participants in the Mango Best Handling Practices Webinar will learn about the mango's
journey from tree to conzumer, azzezzment of mango qualty, uzing the new Mango Maturity &
Ripenezs Guide and best practices for mange handling.

The Mange Best Handling Practices Webinar iz 2cheduled for Thurzday, June 3 at 3:30 p.m.
Eaztern, and iz expected to run approximatehly 20 minutez. There iz no cost to attend thiz
event, but registration iz required. Registration can be done online by viziting

wha'w . mango.org/handling.

On Tue=day, June &, the NMB will host itz 2econd virtual outreach meeting of 2010 for U.5.-
bazed mango industry members. The event iz focused on NMB research programs and will
provide a deeper dive into the board’s mango quality, crop reporting, nutrition and consumer
rezearch.

According to NMB executive director, VWilliam Watzon, there are a total of four virtual outreach
meetings planned for the year. Said Watzon, “Our mango industry members can count on the
NMB to host a virtual meeting for the industry each quarter. The topics will change for each
meeting and we hope the industry members will attend all of them.” The virtual mestings replace
the in-person mestings that were conducted in major port cities across the U.S. in previous
years.

Mango industry members can register for the free one hour virtual outreach meeting at thiz link
or by contacting NMB industry relations specialist, Marida Peele, at mpesle@mango.org or via
phone at 407-625-7318 x 106. Information about the event iz alzo available on the board’s
website, www.mango.org under the industry tab on the calendar page.

The MMB will continue to pursue opportunities to uze technology to reach more people with
effective educational infermation while reducing outreach costz. Thezse efforz allow the NMB
to funnel more of the mango industry’s rezources into the marketing and rezearch programs
that are de=igned to drive demand and conzumption of mangos in the United States.
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