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HMB Offers Retailers Tools to Drive Mango Movement

Aug 20, 2009

Alerays on the lookout for ways to help retailers increase their mange mowvement, the National
IMango Board (MMB) has expanded itz arzenal of mango marketing rezources, including
conzumer ingights, 2ales trends data, handling and merchandiging tipe, and updates to the
Mango Marketing Toolkit rezource center.

Commenting on how the retailer 2ection of Mango.org hazs emerged as the most effective
delivery syztem for theze rezources, Wendy McManus, director of marketing for QOrlando, Fla.-
bazed NMB, =aid, “We hear directhy from retailers acress the U.5. that they are hungry for
informatien and regources to help them build their mango busziness, and we strive to give them
the toolz they need.”

The culminatien of more than two vearz of work to learn what makes mange conzumers tick

and how to best zerve thiz market, NMB’z new Mango Category Retailer Toolkit defines the

Tropical Fruit Category and =hows that mange iz the driver of the categeory, providing 37 percent of 2ales. After highlighting 2ales
and volume trends, the toolkit delves into conzumer demographicz, merchandizing practicez and prometional 2trategies, giving
retailers a well-rounded view of the mango marketplace.

Alzo available are NMB'z mango handling quick reference shests for retailers, including a retail =tore and warehouze verzion that
highlightz mango merchandizing and handling best practices for the two 2tages in the distribution system, az well az mango
bazicz that can help store-level azzociatez educats their customers about mangos. Further, the Maturity, Ripenezs and Defectz
verzion iz intended for receiving and quality control az=ociates. t explainz how mango maturity, quality and ripenezz relats to

gach other, and provides photos and dezcriptionz of the mozt commen defectz that might be 2een on mangos, ameng other
izzUEs.

Mange conzumption per capita haz quadrupled =ince 15990 to an estimated 2.2 pounds per year in 2008. Mango import velume for
2008 waz 558 milion pounds.

For more information, vizit wawner.mango.org.
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