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Total U.S. Whole Mangos 

Purchased Monthly (estimate)
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Total U.S. Whole Mangos 

Spending Monthly (estimate)

6
1
.0
5

3
7
.5
9

3
5
.3
1 4
2
.6
9

3
7
.8
0

2
9
.8
9 3
5
.9
0

1
8
.4
3

1
0
.7
0

2
7
.0
8

2
2
.7
0

3
4
.1
9 4
2
.1
1

3
6
.5
2

5
2
.6
7

3
9
.4
1

3
9
.1
2

2
3
.9
2

1
7
.5
9

1
2
.5
1

1
5
.9
4 2
3
.7
8

2
1
.0
4

1
8
.9
3

2
0
.5
4

2
3
.8
1

5
6
.5
6

6
8
.7
6

6
3
.1
9

4
3
.9
7

4
6
.5
3

3
7
.1
5

2
9
.9
8

2
7
.3
2

2
8
.2
9

7
7
.2
9

7
6
.5
9 8
3
.1
2

9
4
.0
8

9
2
.1
0

8
4
.4
4

$0

$10

$20

$30

$40

$50

$60

$70

$80

$90

$100

Total U.S. Whole Mangos Spending Monthly (estimate)

M
il

li
o

n
 D

o
ll

a
rs

Source: NMB/MarketTools Consumer Panel Data and U.S. Bureau of Economic Analysis 

2008 

2009 

2010

2011



Mango Market Penetration
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Average Whole Mangos per Buyer
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Average Price for Whole Mangos
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