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MNon-Traditional Media Programs Reach Consumers and industry Members
National Mango Board Excels at Online Editorial Outreach and Social
Media

In addition to effortz with traditicnal consumer media, the Natienal

IMango Beard (NMB) has made extensive progress to supplemsnt www

itz conzumer programg with online media components and iz M 9
beginning to pave the way to meazure the succezs of thiz non-

traditional medium. The NMB conductz enline editorial cutreach,

coordinates blogger eventz and hostz online recipe contestz with popular foed bloggers and
regularty refrezhez industry and conzumer related content on Mango.org te continue
communicating with itz audiences.

“The MMB =strives to become an expert in the fast-changing onling environment to ensure that
when it comes to mango prometion, every nook and cranny i covered,” gaid Wendy Mclanus,
director of marketing for the HMB.

Online editerial &ffortz include collaborations with naticnwide influsntial focd bBloggers, all of
whom can place mangos in frent of congumers. The NMB coordinates blogger events and
hoztz onling recipe contestz with pepular food bloggerz. Some Bloggers create eriginal recipes,
while otherz focuz on food photography or 2haring the latest in foed news. The NMB caters to
theze categories to maximize itz congumer program effortz by tailoring specific meszages to
food bloggers and providing them with the necesszary toolz to make the latest mango news
applicable to their sites.

Effortz in non-traditional media have been paving off. Theze food blogger communications have
rezulted in unigue cpportunitiez for the board. Bloggers have asked readers for original mango
recipes or comments about why readers enjoyv mangoes. Often a caze of fregh mangos iz
offered up as a prize to a winner, who iz chogen by having the best recipe, comment or
zometimes at random. The NMB alzo hozted three blogger contestz in 2008, on popular
conzumer blogs Mele Cotte, The Kitchn and Our Best Bitez, a blog that requested a 2econd
mango giveaway in 2008. Theze contests drive traffic to Mango.org and lead to guestions
about how to =electorcut a

mangao, which prezents the

oppertunity to further coennect and _ ) ) ol ' 5
familiarize conzumers with OLE,})"{ ‘)__jeg_xj b{f{'{%
rmangos. Readers often then post b : @
information on their own online

zpace thuz zpreading the

mezzage far beyond the original

readership of the contest host.
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contest provided opportunities for
NMEB to work with unique Web
sites focuzing on cooking contestz
and kids’ eventz to reach a new
group of consumers that might not
read food blogs or news sites,
such az Kidz Cooking and Video
Conte=stz That Reck.
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Az NMB dehtves further into the onling world, it continues to find the best way to effectively
meazure digital success. The NMB makes online measurement a prierity as the media climats
progresses even more to the digital space. Currenthy, the NMB utilize=s enling measurement toolz
such as Technorati and Quantcast to determine VWeb visitors and the value of a blog or site.

In 2002 aleng, the NWMB garnered almozt 125 milion onling imprezzions for an advertizing value
of almest 21 millien. Thig upcoming yvear promizes to be even more fruitful with the return of the

Rizing Mango Star Video Contest, continued blogger outreach and updates to Mango.org.
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