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Williarm Watson:
lMango Board close to growers to share market expectations and
strategies

The Mango Beard just had a regional meeting in Guatemala at
the AgriTrade, Wiliam Vwatzon, it Executive Director 2poke
to FreshPlaza about the aime, actual situation and
projectionz of the mange buziness in the US, to hear the
podcast press here.

The enby aim of the Mango Board iz to promote the
conzumption of the Mango in the US. Mange exporz have
become =0 important that the prometion of them i now the
main activity of the board. With a =mall fee from the imported
manges, the board invest that in marketing and rezearch.

The meeting in Guatemala gave Mr. Watzon the oppeortunity
to talk directhy with growers. Being ane of the most important
zupplierz, Guatemala haz a particular rele in the development
of the buzingzs. The board had “vizited Guatemala thres
wvears in a row and it iz interezting to watch from our
perzpective the progrezsion of the induztry from” declares
Mr. ¥Watzon. Thers are conztant varigties guch az the Ataulfos and more recenthy the Tomnmy
Atkinz.

Oneg of the recurrent concerns by growers iz how the economy iz affecting the mango
indugtry, particularly the purchazes, but az Mr. Watzon 2ays "we wizh to have an answer, we
keep watching the development of the industry and we believe that the best strategy for uz iz
to build a cloger relationzhip with retailers. They are paying a lot of attention to thiz too and we
want them to use our rezources”.

Retailerz are azking more often about =upport to increaze zales and the board iz =upporting
them with recipes, promotional material and of courze consumer data.

The firzt objective of the mange board was to double conzumption in the US for 2012, but
according to the current conditions it 2eems to be difficult, but the Mango Board iz working
forward to reach that goal. VWith the Internet the mango conzumption data iz helping to improve
the strategies to reach Mango Beoard s goalz. Thug, all playvers in the 2upply chain benefit from
that informaticn including retailers and conzumer media. The later iz trying to improve the
knowledge about the mango, how to prepare it, how to pesl it, how to eat it. People who don™t
know the mango get intimidated with the fruit "and we are trying to break those kind of
consumer barrierz” emphazizes Mr. Watzon.



