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Widgets, Social Networking and Web Site Improvements May Yield Big Results
National Mango Board Expands Online Marketing Efforts

The Natienal Mango Board (NMB) continues to build a =trong
digital foundation to increaze itz onling prezence. By making
congtant updates to the mango.org Web zite, delving further
into gocial media platformz and embracing viral elements, the
MWMB haz made it even eazier for consumers, retailers,
foedzervice, media and industry members to have access to
the late=t mango information.

Viral Elements and Social Heterorking

In order to kesp mangos top-of-mind, the NMB haz created two widgetz that mange fans can
add to their MySpace and Facebook pages or place on their own blogs or Web =ites. First up iz
a game widget, the Jango Mango Match Game, where playvers click to flip over cardz and find
all the matching pairz. “*0ur rezearch revealed that women 25-54 are the biggest fanz of cazual
online games, 2o we wantsd to give them a fun pastime game that would alzo invite them to
check out cur mango recipes after each play,” =aid Wendy MchManus, marksting director for the
MKB. The Jango Mange Match Game iz a great complemesnt to the more in-depth Jango
Geography game for kidz, which wag rolied out last fall. For recipe aficionados, the NMB has
developed a mango recipe widget, which features zeveral deliciouz mange recipes and
automatically dizplayz each new recipe at a time az the NMB adds a new recipe to itz
databaze.

To help get the word out about mangos, the HMB utilizes MySpace, Facebook and even
YouTube in additicn to itz own mango.org VWeb =ite to interact with conzumers and make
mangos more accessible. The NMB's mazcot, Jango Mange, hazs a profile on MySpace az well
az a fan page on Facebook. The NWEB iz alzo the adminiztrator for the Facebook group,
“‘Mangeo.org Recipes and Eventz™ which gerves up all the latest NMB news to group members.
On "ouTube, The NMB has itz own channel with lotz of entertaining and educaticnal videos.
The “How to cut a mango”™ video featuring “The Mango Man™ Chef Allen Suz=ser iz the most
popular video on the channegl, indicating that conzumers are hungry for practical information
about how to uze mangas in their own kitchens.
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Mango.org For Consumers

The HMB haz made zeveral recent improvementz to it mango.org YWeb =zite, and =2pecial pages
are planned for every 2eazon and event coming up in itz 2009 marketing pregram. During the
winter holidayz, the NMEB showed conzumerz how to uze mangos in their holiday centerpisces
and in =eazenal recipes with the Holiday Entertaining page. For Walenting’s Day, Ingrid
Hoffmann of Simply Deliciozo ghared her favorite romantic mango recipes, including a video
demonstration of her “| Heart™ Mango Tart az part of the Love Your Mango program. And, the
KMarch Mango Madnezsz recipes are featured on the site to help bazketball fanz maks their party
food a zlam dunk with mangos.

For kidz, the NMB iz bringing back the Rizing Mango Star Video Contest where voung chefs
ages 2-14 uplead their mange recipe demenztration video to YouTube for a chance to win a trip
to the finaliztz’ cook-off for the title of “Rizing Mango Star”,

Mango.org For The Trade

The NMB haz alzo expanded digital toclz available to retailers, including the Mango Marketing
Toolkit, which iz availakble online at mango.org/graphicz. Thiz great rezource gives retailers
accezs to POS materialz, logos, images, recipes, nutrition info and marksting mezzages to help
them move mangos. Alzo available on the =ite iz the NWMB'2 Mango Crop Forecazt, which iz
dezigned to anticipate mango volumes in the United States and track recent pricing hiztory.

The HKMB recently improved and expanded the foodzervice 2ection of mango.org to include
zelecting, ripening and storage information for mangos zpecific to the foodzervice industry. The
zection alzo teaches how to cut a mango at foodzervice for the highest vield and education on
the different ripeneszs levelz of mangos to complement different dizhes and preparations.

For mango producers and zhippers, the NKMB has beefed up the industry 2ection of mango.org,
which now includez a toolz and rezources section, both in Englizh and Spanizh. Thiz 2ection
provides links to over S0 different Web pages, including preduce organizationz, governmeant
agenciez and rezearch universitiez where mango induztry memberz can find helpful
infermation. “Through the toolz and rezources page, my geal iz for mango.erg to becoms a
clearinghouze of information that can help mango industry memberz in every phaze of their
buziness,” said Wiliam VWatzon, NMB executive director.

Through these continued updates and improvements to their Web =ite and itz online prezence,
the NME iz uzing thiz efficient medium for maximum impact. The internst iz an ideal venue for
educating consumerg, retailerz, foodservice and mango industry memberz and kesping mangos
top-of-mind.



